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Details of Specific Research Projects 

The following table summarizes the details of the relevant research projects undertaken by MFC.

	  Project Name
	Contracting Entity
	Location/country
	Duration

	2006 – present (ongoing)
	
	
	

	Annual mapping study of microfinance market.
	
	ECA countries
	5 months each year

	The annual study is based on the survey of institutions providing microcredit – microfinance banks, downscaling commercial banks, credit unions, non-bank financial institutions. It provides the assessment of the microcredit market development in countries and sub-regions and analyses trends in outreach, financial and social performance. 

	2011

	Microenterprise Finance after the Crisis.
	Fundacja Kronenberga at Citi Handlowy
	Poland
	3 months

	The objective of the study was to diagnose the condition of Polish microenterprises and the perception of the 2008-2010 financial crisis. The project was implemented through Pentor Research International.

	Survey of financial capability of the participants of financial education trainings in Kyrgyzstan.
	Interchurch Organization for Development Co-operation (ICCO)
	Kyrgyzstan
	9 months

	The project aimed at deepening the understanding of financial knowledge anf behavior of low-income participants of trainings in financial education delivered by local institutions in Kyrgyzstan

and measuring the impact of this financial education intervention on behavioral change. 

	The risk of overindebtedness of microcredit clients in Azerbaijan.
	European Fund for Southeast Europe (EFSE)
	Azerbaijan
	8 months

	The study on indebtedness of microcredit clients in Azerbaijan aims at measuring the degree of debt burden on microfinance clients. The study comprises of 2 phases: (i) bank/MCO survey, (ii) microcredit client survey. The program is carried out in partnership with Azerbaijan Micro-Finance Association (AMFA).

	2010

	The market for deposit services of microcredit-deposit organizations (MDO) in Tajikistan.
	Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ)
	Tajikistan
	8 months

	The goal of the study was to assess the market potential for savings services and develop projections for deposit products. The study was conducted in two phases: the supply study (competitor research) and the demand study (customer research). The local research company ‘Zerkalo’ performed fieldwork activities in Tajikistan.

	The Success Factors of Polish Microenterprises.
	Fundacja Kronenberga at Citi Handlowy
	Poland
	3 months

	The study aimed to identify factors behind the success of Polish microenterprises, finalists of the „The Microentrepreneur of the Year” competition. Qualitative in-depth interviews were carried out by Pentor RI.

	Survey of financial capability of the participants of financial education trainings in Uzbekistan.
	European Commission, IBPP Programme
	Uzbekistan
	4 months

	The project aimed at deepening the understanding of financial knowledge anf behavior of low-income participants of trainings in financial education delivered by local institutions in Uzbekistan

and measuring the impact of this financial education intervention on behavioral change. 

	The risk of overindebtedness of microcredit clients in Kosovo.
	European Fund for Southeast Europe (EFSE)
	Kosovo
	10 months

	The study on indebtedness of microcredit clients in Kosovo aims at measuring the degree of debt burden on microfinance clients. Kosovo is the second county, after Bosnia and Herzegovina, in which the study on the risk of overindebtedness is conducted.

The study comprised of 3 phases: (i) analysis of the credit bureau data, (ii) bank/MCO survey, (iii) microcredit client survey and was conducted in partnership with a local market research agency Index Kosova.

	2009

	Microentrepreneurship in Poland – Barriers in Access to Finance
	Fundacja Kronenberga at Citi Handlowy
	Poland
	3 months

	The study explored the main barriers which microentrepreneurs have to overcome in order to grow their businesses and access external sources of funding. The fieldwork using a quantitiative technique – telephone interview – was carried out by TNS Pentor RI.

	Access of low-income households to financial services in Bosnia and Herzegovina. Pilot study.
	European Fund for Southeast Europe (EFSE)
	Bosnia and Herzegovina
	4 months

	The goal of the study was to analyze access of low income households in Bosnia Herzegovina to financial services and to assess their risk of and exposure to over-indebtedness. The study was conducted in cooperation with a local research company Prism Research. Based on the results of the study thee full-scale research project was designed and implemented.

	Risk of over-indebtedness of MCO clients in Bosnia and Herzegovina. Follow-up study.
	European Fund for Southeast Europe (EFSE)
	Bosnia and Herzegovina
	5 months

	The goals of the study were to contribute to the identification of the factors that led to the over-indebtedness of Bosnian microcredit clients, to give recommendations on how to prevent over-indebting clients in the future and to offer advice to sector participants on how to deal with the existing clients over-indebted or at risk of over-indebtedness.

The study comprised of 3 phases: (i) analysis of the credit bureau data, (ii) bank/MCO survey, (iii) microcredit client survey and was conducted in partnership with a local market research agency Prism Research.

	2008

	The market for microinsurance in Armenia. Low-Income Households Needs and Market Development Projections.
	International Fund for Agricultural Development  (IFAD)
	Armenia
	6 months

	The study explored households’ needs for microinsurance as well as opportunities and challenges to microinsurance provision in order to project microinsurance market development in Armenia.  Qualitative and quantitative methods were used to carry out household-level surveys.

The fieldwork was conducted in partnership with a local market research company TNS Armenia.

The research was part of a 3-year multi-component project “Facilitating Widespread Access to Microinsurance Services” funded by International Fund for Agricultural Development (IFAD).

	2007

	Microfinance Market in Hungary.
	European Investment Fund (EIF)
	Hungary
	3 months

	The objective of the study was to assess the demand for of microcredit by gathering data mainly based on the current MFIs’ activity and to understand the scale and depth of the curent supply of microcredit. Qualitative techniques (in-depth interviews with financial institutions) and quantitative desk research were performed during the study.


	Microfinance Market in Poland.
	European Investment Fund (EIF)
	Poland
	3 months

	This study discussed the role of microcredit and related non-financial services in supporting microentrepreneurs. It attempted to answer the question what services exist in Poland, key characteristics of those, their performance and how these services are funded. Qualitative techniques (in-depth interviews with financial institutions) and quantitative desk research were conducted during the study in partnership with a local research company TNS Pentor RI.

	Research of Gender Issues in Microfinance  in Bosnia and Herzegovina.
	OXFAM/NOVIB
	Bosnia and Herzegovina
	2 months

	The goal of the study was to assess the relevance of gender-focused projects and the potential of microfinance industry in undertaking gender-empowerment related activities. The study comprised several phases, including the desk research of the materials about gender issues in Bosnia and Herzegovina, focus groups and the analysis of data extracted from MFI databases – loan tracking systems - on the use of credit by men and women.

	2006
	
	
	

	The market for microinsurance in Romania. Low-Income Households Needs and Market Development Projections.
	MicroInsurance Centre within the project funded by KfW
	Romania
	6 months

	The study explored households’ needs for microinsurance as well as opportunities and challenges to microinsurance provision in order to project microinsurance market development in Romania.  Qualitative and quantitative methods were used to carry out household-level surveys.

The fieldwork was conducted in partnership with a local market research companies Field Insights and Anamnesis. The research complemented insurance supply side analysis and is a part of bigger feasibility study to explore potential of microinsurance sector development in Romania conducted by Microinsurance Insurance Centre for KfW.

	The market for microinsurance in Azerbaijan. Low-Income Households Needs and Market Development Projections.
	MicroInsurance Centre within the project funded by KfW
	Azerbaijan
	6 months

	The study explored households’ needs for microinsurance as well as opportunities and challenges to microinsurance provision in order to project microinsurance market development in Azerbaijan.  Qualitative and quantitative methods were used to carry out household-level surveys.

The fieldwork was conducted in partnership with a local market research company TNS Azerbaijan. 

The research complemented insurance supply side analysis and is a part of bigger feasibility study to explore potential of microinsurance sector development in Azerbaijan conducted by Microinsurance Insurance Centre for KfW.

	Microenterprises, Low-Income Households’ Aspirations for Self-Employment and Microcredit Market in Poland.
	European Investment Fund (EIF)
	Poland
	8 months

	The study explored the role of microcredit and related non-financial services in supporting current microentrepreneurs as well as in activating low-income population in Poland to endeavor self-employment initiatives. Qualitative and quantitative methods were used to carry out household-level surveys. The fieldwork was conducted in partnership with a local market research company Ipsos Polska.
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